
 
 
 
Below you will find 10 examples on how you can use 
landing pages for your organization.  
 
 

1. Booking a Consultation 

2. Webinar Registration Page 

3. Ebook Download Page 

4. Newsletter Signup Page 

5. Event Registration 

6. Customer Survey 

7. Contact Us 

8. Coming Soon Page 

9. Course Sign-up 

   10.  Reserve a Product  

 
 
 
 
 

 



 
Consultation Landing Page 
 

 
 
A consultation landing page can be used to showcase your expertise and allow users to 
book a 1-on-1 meeting with you. Consultation landing pages are great for fitness trainers, 
physiotherapists, photographers, consultants, etc. If possible, try including a customer 
testimonial as it's been proven to increase conversions. 
 
 
 
 

 



 

Webinar Registration Page 
 

 
 
A webinar registration page can be used to give information about an upcoming webinar 
and allow users to register prior to the event. Be sure to include information regarding 
what the webinar topic, a brief breakdown of the keypoints, and the date and time.  
 
 
 
 
 
 
 
 
 
 
 

 



Ebook Download Page 
 

 
 
 
An ebook download page can be used to briefly summarize the key points of your ebook 
while also providing a place for users to download the book itself. Choose between 
redirecting users to another page to download (i.e. thank you page), or uploading your 
book directly to Wishpond for instant downloads as soon as users click your call to 
action.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Newsletter Signup Page 
 

 
 
 
A newsletter signup page can be used to collect emails for your email list. Businesses that 
use these types of pages include retailers, restaurants, event planners, financial services 
professionals, etc. Try linking your newsletter signup page to an automation workflow to 
send out a “Welcome to our Newsletter Mailing List” email. 
 
 
 
 
 
 
 
 
 

 
 
 
 

 



Event Registration 
 

 
 
 
An event registration page can be used to prompt users to sign up for an upcoming 
event. Common uses for this type of page include sports tournaments, family reunions, 
weddings, concerts, and community engagements. Always try to include a map of your 
event location as it will help users find your venue on the day of the event. 

 



Customer Survey 

 
Customer survey pages are a great way to collect customer feedback without having to 
resort to third-party apps. They’re very to set up, as all they require are a form with 
multiple fields and a CTA button. The benefit of customer surveys? You can use the 
answers to place the person in specific list and set up marketing automation flow to 
follow up with people. 
 
 
 
 
 
 
 
 
 
 
 

 



 

Contact Us 
 

 
 
“Contact Us” pages are perhaps the most popular type of landing page. The goal of the 
page is to focus the person on the specific desired action - getting in touch with your 
company. Make sure to focus on your unique selling proposition and keep it very clear - 
why does the person need to  contact you and what will he get in return.  
 
 
 
 
 
 
 
 
 
 
 

 



Coming Soon Page 
 

 
 
If you are in the middle of launching a new product / company / website, it’s a good idea 
to start generating leads while everything is still in-the-works. You can set up a page 
talking about your upcoming product and start collecting emails of people who are 
interested in purchasing it once it’s live. It’s always a good idea to link this page to an 
email newsletter campaign to keep your prospects up to date with the latest 
changes/product updates.  
 

 



Course Sign up 
 

 
A course signup page is a very simple yet effective way to get people to subscribe to your 
course. Whether this is a live course or an online drip campaign with chapters, you can 
set up a customized page that explains the details of the course - then you can connect it 
to a series of follow-up emails. This is a great way to push your prospects down the sales 
funnel and ensure that they receive valuable information.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Product Reservation 

 

 
 
You can use a landing page to showcase a specific product and offer visitors to reserve it. 
Thus becomes especially handy when you are expecting to receive some limited edition 
items or want to test demand level for products. You can re-direct people to a pay pal 
rage right after they click the submit button to collect payments.  
 
 
 
 
 
 
 
 
 

 



These are just but a few examples of how you can use 
landing pages to generate clients for your business. 
Here are some other suggestions for landing page use.  
 

1. Guestlist Registration - for events and night clubs 
 

2. Online Ads Landing Page - each online ad will direct traffic to a 
dedicated landing page optimized for the best conversion.  
 

3. Drip Campaigns - you can create landing pages for your email 
drip campaigns sending people to relevant pages to facilitate the 
sales funnel 
 

4. Coupons and discounts - give your prospects discount on your 
products/services in exchange for their emails.  
 

5. Portfolio Display - you can showcase your pictures / properties 
/ services on this page and provide your visitors with an option 
to inquire more about these services.  
 

6. VIP Demo - book a vip demo of your products or services. Simply 
embed a calendar (ex. YouCanBook.me) and let your visitors 
select the time. You can further automate the process with the 
use of autoresponder.  
 

 
 

 


